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Stock Watch Index (SWI) is quite possibly the most informed, intimately connected and
unbiased stock review publication providing research and information for selected
companies in the United States and Europe. SWI provides daily updated information for
investors interested in undiscovered gems and offers special subscriber services with
access to informative white papers for top management of small public companies, or
private companies that aspire to “Go Public”.

SWI also provides corporate consulting services for general business development,
specializing in advising companies in the process of going public via different and often
times far less expensive methods than traditional, such as IPOs. SWI and its affiliates
take you through the entire process and assist in the preparation of business plans and
generate all necessary SEC filings. After completion of the process, SWI and its
affiliates can assist in raising capital and subsequently create post public exposure to
the financial markets and media. Post public exposure is typically the most neglected,
but absolutely most crucial step after taking a company public. SW1 with its affiliated and
experienced securities attorneys and auditing firms complete all required filings and
transactions for the client and ensures that all rules and regulations are being followed.
SWI accompanies its clients to the very first trading day and thereafter, as long as
required.

All of our consulting services can be tailored to meet your specific conditions and goals.

SWI and its affiliates will take the time to fully understand your organization so we can
best serve your needs and guarantee a smooth transaction.

MARKET AWARENESS

Highly Qualified Target Groups

Our market awareness programs target a well-established network of qualified brokers,
high-net-worth individuals, institutional investors and analysts through multi-faceted
programs that generate the highest level of awareness for your company. We use a
custom tailored approach for every client program that goes far beyond the typical mass
produced marketing material which have no specific focus. SWI taps into its powerful
and long-established resources including:

« A large state-of-the-art database of highly qualified brokers/investment bankers
and individual investors, who consistently invest in small public companies

e Large Broker Dealer Networks and established investor relations firms

« Marketing network of small-cap publications, newsletters and online forums

Stock Watch Index uses a vast resource of highly effective investor relations affiliate
programs that create top-of-mind awareness for our clients by breaking through the
market clutter to set them apart from the competition in the small-cap and micro-cap
arena.
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OUR MATERIAL...
Key Features

e SWI will feature your company on our homepage with a profile image as well as
any recent press releases

e Our team will create a complete overview of your company, including a
professionally written and presented company profile, financials page, news
page, stock chart and a media page which will include videos, radio interviews
and other media

e All pages and content will be customized to meet your specific conditions and
goals

This is how your company will appear on our website.

@SUOCK wabch lndex About Us Services Watch List Resources Contact Us

Market Awareness — We’'ll Target
Qualified Brokers and Institutional
Investors For Your Company

Our market awareness programs target qualified brokers, individuals
and institutional investors and analysts through multi-faceted
programs that generate new positive interest for your company.

Read More

Featured Companies 1 il b Search
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Narketing Vorldwide Corp

Recent News Sign

MWW Automotive Reports Financial Results for First Fiscal e-mait: | |

Quarter 2012

HOWELL, Mich., Feb. 22, 2011 /PRNewswire/ — MWW Automotive Group (OTCEE

MWWC), a global automotive firm providing design and engineering services and
manufadurmg of accessories to many of the world's leading automotive and industrial manufacturers,
issued today its financial report for the First Fiscal Quarter 2012, ending on December 31, 2011

Watch List

Read More ...
MWWC.PK 0.002 0.00 +0.00%
MWW Automotive Enters into Agreement with ROUSH Performance 2012-04-05 15:10

HOWELL, MI: February 16, 2012: MWW Automotive Group (OTCQB: MWWC), a global
design, engineering, and manufacturing firm serving the world's leading automotive Our Brands
DS B d and industrial manufacturers, announced today that it has entered into a long-term
production agreemem with ROUSH Performance Products for the Class A painting of automotive ’}

("W

Al EVIEW
components designed and manufactured by ROUSH 2 ) AUTOSTOCKR /
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Investment Considerations
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to

March 1, 2012

MWW Featured on Stock Trader Talk
after trading 16Million Shares in one
Day on up-tick

February 22, 2012
AutoStockReview Begins Coverage
of MWW

February 22, 2012

MWW Reports Financial Results for
Q1, 2012. Reduces Operating Costs
and Projects Increase in Revenue

February 22, 2012

MWW Reports Financial Results for
Q1, 2012. Reduces Operating Costs
and Projects Increase in Revenue
February 16, 2012

MWW Commences Production for
ROUSH Ford Mustang

September 26,2011

MWW Begins Production For Ford F-
150 Components

September 12, 2011

MWW Begins Production For GM's
Chevrolet Sonic

April 5, 2011

MWW Submits Request for Quotes
Totaling $17Million in Potential
Revenues

January 19, 2011

Marketing Worldwide Corp. Reports
Fiscal results for 2010. Net Reve-
nues Increase 8% Year over Year

January 11, 2011

Marketing Worldwide Corp. Reports
Improvements during 2010 set stage
for Strong Performance in 2011

October 13, 2010

Marketing Worldwide Corp. Appoints
Experienced CEO to Expedite Busi-
ness Growth

Invest. Future operation results are dependent Upon many factors, including but not limited to.
ny's ability to obtain sufficient capital o7 a strategic business arrangement to fund its expansion pians (i) the
Company’s ability to build the management and human resources and Infra-structure necessary to support
the growth of its business (i) on competitive factors and developments beyond the Company’s control and
(i) other risk factors discussed in the Company’s periodic filings with the Securities and Exchange Com-
mission, which are available for review at www/sec.gov under "Seaich for Company Filngs.” Consuting For
Strategc Growthl, Ltd. ("CFSG1%) provides Marketing Woridwide Comporaton with consuling, husiness advisory,
Investor reiations, public rejations and corporate devebpment senvies. ndependent of CFSG1's recelpt of cash com-
pensation from MWW, CFSG1 may choose to purchase the Company's common stock and thereafter liquidate those

OTCQB:MWWC

MWW Automotive (MWWC) is a designer and manufacturer of OE-quality
special accessory equipment, among others rear-deck spoilers, seat heater systems,
running boards, door sills and interior and exterior trim parts for the Global automotive
market and Industrial markets. The Company also provides “Class A" painting and
complete logistics services for several large OE manufacturers and has a spotless
track record producing for Toyota, Hyundai, Nissan, Ford, GM, Chevrolet and other

Through its acquisitions of the “Class A" painting facility, Colortek in Michigan, MWW
has improved its vertical integration for high-quality OE painting, manufacturing and
assembly. Through strategic alliances with International OEs in the automotive industry
MWW has begun to expand its Global market share and expand its customer base, to

Taking advantage of the sharing of design, engineering, manufacturing and logistics

resources within the MWW Automotive
Group, MWW keeps improving its market
position in a global market by consistently
expanding its product offerings and increas-
ing production efficiency for reliable and time-
ly delivery of its products to its customers.

MWW has built upon the credibility of its
longstanding relationships with major manu-
facturers such as Toyota, Ford and other
large it rer

the US, Canada and Europe in order to ex-
pand its customer base and enter into new
market segments.

Lead by a new, experienced and well con-
nected management team, the Company
has begun to apply its proven business mod-
el to other leading automobile manufactur-
ers. MWW is now producing for Toyota, KIA
Motors, Hyundai, Nissan, GM, Chevrolet and
Ford and expects revenues to improve
accordingly in 2012 and 2013.

Nearly every company in the automotive
industry has been impacted by the unprece-
dented turmoil in the automotive and finan-
cial markets over the last 24 months. While
MWW has also experienced declines in
revenue and profits, it has aggressively
taken the appropriate actions and imple-
mented cost reduction efforts without com-
promising the quality of its services.

MWW has spent the last 12 months reacting
to the dynamically changing market condi-
tions, has aggressively pursued new oppor-
tunities, entered into crucial Strategic Allianc-
es with companies such as Polytec and
Roush Performance and has secured a large

SWI1 will create a two-page “snapshot” of your company to easily target investors. This
snapshot will be used in our email blasts, on our website and Investors Hub as well as
our multiple social media outlets.

Allows time-conscious investors to quickly get the information they need to invest
Engages readers with eye-catching graphics and content layout
Allows for easy sharing between market participants and investor groups

Group’s headquarters, design & engineering, sales &
entral administration facilties are located in Howell, Michigan.
indling Business Development, Funding and| rvestment
stor Relations is located in Los Angeles
Group operates a48,000-square-foot| SO certified
facility in Baroda, Michigan, with two large and highly scala-
itch paint booths and three production lines for the prep and
ality products. Al assembly for MWW products is processed
e facility is currertly producing for Toyota, Ford, GM, Su-
id Hyundai in concert with its strategic partners

Group will continue to accelerate its revenue and profit
panding its product offerings, senvices and customer base
ed into Strategic Alliance agreements with US based

ROUSH Performance and Europe/US based Polytec/

ntinue to aggressively expand into new Global markets,
fto the industrial markets. Revenues are expected to grow
2012. and $8 Million by 2013
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number of new projects and

In order to not be dependent on certain in-
dustries, or a small number of customers
only, MWW is beginning production for a
large client in the industrial sector during Q3
2012. Accordingly, future revenues are pro-
jected to reach $4 Million in 2012 and $8Mill
in 2013.

Capitalization

Fiscal Year End:
Exchange:

Symbol:

Share Price:
52-week high/ low:
Shares outstanding:

$0.004
$0.09/$0.003
275 Million

securdies at any time it deems approprite to do so.
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Company Contact

MWW Automotive Group
Rainer Poertner

Business Development

2212 Grand Commerce Drive
Howell, MI 48855
310-306-1266
rpoertner@mwwautom otive.com
www.mwwautom otive.com
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GROW YOUR SocIAL MEDIA PRESENCE...

[POSTJLING  SMALL BUSINESSES +
SOCIAL MEDIA USE

m www.Postiing.com —— Social Media Management for Small Businesses

Small Business Owners Have
Multiple Profiles on Major Networks*

|10%

What social networks are small
husinesses using?

TW|tter 18%

Facebook: 7 %
LinkedIn: 30%
WordPress: 22%

B icie: 13%
B o 11%
. Blogger: 10%

M Facebook M Twitter

* Of users on each platform, this is the percentage of users with 24+
accounts on that platform.

Where's the engagement?

24% of the accounts linked in Postling are
Twitter, and yet they account for 50%
of the comments received across

all platforms.

What does this mean?
Twitter is a2 more interactive medium.
While small businesses may he
slightly less likely to have a Twitter
profile, the data show it's where their
community of customers are

the most engaged.

B Twitter M Facebook [ Everyti

Average number of clicks on bit.ly links

But does engagement drive traffic?

We analyzed the data for all bit.ly links

posted to Twitter and Facebook. The average .,
hit.ly link posted to Twitter got 117 clicks,

while the average hit.ly link posted to 150
Facehook got 250 clicks.

So which platforms should small v

husinesses be using? =
Both! Twitter is a platform in which your
community of customers engage and inter- 0 Facebook

act with you more, while Facebook will drive more traffic to your site.
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SWI has grown its
social media following
to a large number of
Facebook fans and
Twitter followers, and
continues to expand its
social media presence
daily.

SWI, during the term of
its engagement, will make
regular posts on our
Facebook page and
tweets via Twitter
regarding any important
updates about your
company including press
releases, financial
statements and general
statements about growth
potential.

SWiI is intimately involved

with the following social
media outlets:

Linked [}
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KEEP THE MARKET INFORMED WITH OUR NEWSLETTER...

@Sbock Watchindex

CONNECT WITH US

MWW Automotive enters into
Agreement with ROUSH I3 Friend us on Facebook
Performance

HOWELL,

| Rey, CA 80292

Add us to your address book

SHARE THIS EMAIL

1eHMASQdC@E
RONBALEHDE
]

follow on Twitter | friend on Facebook | visit our website | forward to a friend

SWI will utilize its proprietary subscriber
list to continuously send important updates
about your company including:

e Press Releases

¢ Financial Statements

e Corporate Filings

e Other important news or updates

TAKE ADVANTAGE OF INVESTORS HUB...

SWI has a prominent position and
impact on one of the largest small-cap
investor boards.

April 2012

A public forum of over 335,000
small-cap investors

SWI will utilize our board, Stock
Watch Index to raise awareness
about your firm to a large number of
gualified market participants

Our board’s moderator has a large
number of dedicated followers all of
whom are very active in the stock
market and are continuously looking
for the next quality investment

SWI will make regular postings on
your company’s board on Investors
Hub to boost traffic to your stock, or
create a board if one does not
already exist
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Site Stats

Registered Members 335285
Number of Posts 74126638
Canadian Boards 1142
Commodities Boards 57
Forex Boards 45
Free Zone Boards 2858
iHub Talk Boards 301
Other Markets Boards 389
Stock Clubs Boards 750
The Lounge Boards 746
US Listed Boards 6345
U5 OTC Boards 7626
-- All Boards -- 20259
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PRIVATE TO PUBLIC

SWI has established credible and SEC-sanctioned methods that disprove the
myth that “going public” has to be expensive

SWI specializes in advising companies in the process of going public at a fraction
of the cost of traditional IPOs

SWI's affiliated and accredited auditing firms and securities attorneys complete
all appropriate filings and transactions for the client and assure that all rules and
regulations are being strictly adhered to

SWI will provide you with a timely execution and a smooth process that does not
stress the resources of your company

After the public company commences with trading, the combined teams of SWI
assist in the preparation for raising expansion capital and the creation of post-
public exposure to the financial markets and media to expedite company growth
and increase and maintain share value.

o - >
Meet with ASR Prepare
for consultation | accounting
- J - J
A
Y
( ) ( )
Evalyate a1 Agree on Meet with
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¥ consulting attorneys and
years — Initial i
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- J - J
Y
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- auditors
- J - J
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( ) ( )
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- J - J
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o - >
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